Abstract. E-commerce is an emerging industry with highly entrepreneurial awareness, E-commerce venture has become the focus of entrepreneurship education in Colleges and universities, providing a broad stage for college students. Take "Introduction to e-commerce as a starting point, this paper constructs the curriculum teaching content based on entrepreneurship education, establishes the practical teaching system with actual combat, developments the three-dimensional network teaching resources in order to train the students to possess the pioneering consciousness, spirit and ability, which combines entrepreneurship education with curriculum teaching.
Introduction
"Introduction to e-commerce" as e-commerce professional [1] [2] [3] [4] basic course, is an involved, information technology, computer network security technology, electronic payment, marketing, logistics management, and other multi-disciplinary comprehensive its course. The course of the study effect directly affect the subsequent course of study, which requires the e-commerce professional teachers must carry out teaching reform, "introduction to e-commerce" will venture education [5] [6] [7] [8] into the teaching, cultivate students' pioneering consciousness and creative ability.
Analysis of teaching status of "introduction to e-commerce"
The teaching content is updated slowly. The content of the teaching material is slow, the content of the teaching and the innovation are insufficient to adapt to the rapid development of e-commerce.
The practice teaching link is weak. "Introduction to e-commerce" involves a large number of new concepts that are abstract and difficult to understand, and students are generally bored with the curriculum.
Practice teaching is the students under the guidance of teachers, through the multimedia presentation, web browsing, case analysis, simulation, online mall management manner, students failed to combine theory with practice, the lack of practical ability.
The teaching method is simple. Is given priority to with the teacher lectures, multimedia teaching and case teaching, through the exercises after class assignment, strengthen students consolidate of knowledge, the teaching method is simple, single teaching means, don't adapt to the requirement of modern students' learning.
Teaching evaluation is single. "Introduction to e-commerce" is a practical curriculum, the traditional way of teaching evaluation mainly USES the unified examination paper evaluation, evaluation of the knowledge in the aspect of theoretical basis, it is difficult to quantitative assessment of practical skills, not objectively reflect the teachers' teaching level, is also unable to measure students' comprehensive ability in an all-round way.
"Introduction to e-business" course teaching reform objectives
Teaching reform of "introduction to e-commerce" overall goal: to cultivate students' innovative ability as the goal, to build based on entrepreneurship education course teaching content, establishing practical teaching system, practical development of three-dimensional network of teaching resources, form rich course characteristics and practical effect good demonstration course;
Innovative teaching methods and means to achieve the results and experience worthy of reference and promotion;
We should build a curriculum teaching team with high scientific research ability and teaching level, and realize the docking of curriculum teaching and enterprise demand and professional standard.
"Introduction to e-commerce" course teaching reform ideas
Transformation of curriculum positioning. The mobile Internet era, college attaches great importance to the students' innovation ability, "introduction to e-commerce" curriculum into all the basis of professional course, help develop "public entrepreneurship, peoples innovation" of the powerhouse.
At the same time, according to different professional integration of course contents, such as outstanding network marketing management major, tourism professional outstanding electrical business hotel, engineering professional outstanding network technology and so on, to promote "Internet +" [9] [10] new formats form.
Transformation of overall thinking. Establish enough knowledge, the ability of application priority, innovation reform train of thought, as a bridge to knowledge, on the basis of practice, through the understanding of "knowledge and summarized the formation of the practical skills is a creative thinking play a entrepreneurial activity of the implementation of the" four stages such as Figure. 1, from theory to practice, from the classroom to the workplace, from books to the smooth transformation of the market.
Adjustment of curriculum standards. To regulate and feasible curriculum standard, organic restructuring and optimization of teaching content, according to the requirements of enterprises, professional standards, to fine-tune curriculum standard on a regular basis, cut and outdated content, increase the new knowledge.
Teachers in the preparation stage based on curriculum standards, formulate the corresponding teaching scheme based on the characteristics of different professional, both considering the course knowledge system of integrity, and considering the different professional knowledge of the course content focuses on.
Transformation of teaching methods. "Introduction to e-commerce" project lead type teaching mode, through the task driven teaching, case teaching, the role of division of simulated teaching method, intuitive, vivid display of teaching content, improve the efficiency of classroom teaching;
The formation of practical skills
Creative thinking
The implementation of entrepreneurial activities network and information technology are integrated into daily teaching, and students are encouraged
